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My favorite
crayon was

purple




CONTEXT is what
determines color meaning.

Color is

the spice
of design
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OUR BRAND IS

ALL ABOUT
CLASSIC SIMPLICITY
& BEAUTY*

BE GOLD.

THIS IS THE
PREMIUM
PILLAR IT MUST

THE RELAXATION
PILIAR - IT NEEDS
10 BE CALMING

WE NEED RED

TO COMMUNICATE
PERFORMANCE &
EXCITEMENT 11!

TECHNOLOGY
IS ALL ABOUT
CLEAN WHITE
& SILVER.
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Walter Landor helped invent
branding. We've been reinventing it
ever since.
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Color Strategy

The Five Elements
of a Successful Color Strategy

e Color physics

e Color and culture

e Color psychology

e Color fads, trends and cycles
e Color influences and forecasting
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Physics




Color Essentials

e An Object
e A Light Source
e An Observer

e bvcolorstrategy




Color and
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Colors and Culture

e Colors of State
|dentify specitfic national
and political groups

e Co
e Co
e Co

ors of Religion
or Conventions
ors of Groups

Sports teams, Corporations,
Organizations, Schools

e Colors of Holidays
and Celebrations
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Colors of State
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Cultural Conventions

Creativity

West
Metal

Northeast ﬁorthwest )
Knowledge North He]pfu]lﬁf/
Water Pe°P1§g/

Career
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Group, Team, Organization




Cultural Celebrations
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Colors Psychology

The psychological aspects of color are often
distorted and over simplitied by the color
academia. Mass generalizations are often
made about what a color means. Beware of
getting into these conversations when you
build your color rationale!

There are many color experts that will
comment on the meaning of color. While
color meaning has merit as a design
consideration, color meaning needs to be

equated from a more holistic approach.
CONTEXT IS THE KEY TO ANY COLOR
MEANING!
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Orange

Playful, Happy Youthful
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Orange

Utility, Attention, Safety
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Red

Love, Passion, Life, Luscious, Ripe, Spicy, Hot
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Red

Stop, Carnage, Anger, Alert, Danger
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Sunshine, Happy, Bright, Awake, Fresh




Danger, Caution, Attention




Green

Nature, Fresh, Grow, Renew, Healthy, Sustain
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Green

Sick, Acidic, Unhealthy, Spoiling, Slimy, Smelly
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Blue

Clear, Clean, Fresh, Open, Expansive, Wet, Calm




Blue

Cold, Clammy, Unhealthy, Boring, Depressed
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Purple

Royal, Creative, Mysterious, Wise, Exotic
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Purple

Pompous, Flamboyant, Odd, Unconventional




Brown

Comfort, Rich, Reliable, Grounded
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Brown

Dirty, Lifeless, Dead

bvcolorstrategy




White

Pure, Innocent, Simple, Clean, Fresh
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White

Ghostly, Spare, Blank
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Black

Formal, Classic, Powerful, Mystical, Elegant, Sexy, Basic




Black

Evil, Lonely, Despair, Fear, Death, The Unknown




Color
Fads, Trends

And Cycles




Color Fads, Trends and Cycles

Futur
Fore

Fad ' Trend
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Fad

Gaga Yellow Hair

B
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Tre N d ONE TASIE IS ALL IT TAKES.

Spring 2001 - The Movie Chocolat




Trend

Fall 2001 - Ralph Lauren Collection




The Fifties :
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Flower Power
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Harvest Gold

bvcolorstrategy




Avocado
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Jewel Colors




Desert Colors
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Technology Teal
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Millennial Orange
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The Green Movement
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Yve '
s Klein International Blue

h,

fgceboﬁk

I,

./-.‘ \(F\ \ '

&l bvcolorstrateqgy

& 1 A LT U V
7 J



bvcolorstrategy



Fiery Action Reds




Color

Palettes
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Fashion Runways
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Fashion Runways
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Fashion Runways
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Fashion Runways
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Interior Design
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Automotive
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Technology




Sports and Recreation
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Entertainment and Celebrities
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Celebrities
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P'rotection and Trust

N\

bvcolorstrategy



> bvcolorstrategy
Fats ‘.. ~ -



Economic Unrest
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Dirty Aggressive Politics
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Polltlcal Actlon and Protest
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2012
Forecast

WarPaint




WarPaint
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Battling Brights
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proclaim it pink

obviously orchid R190 GO 8234

make it right red R240 G14 B25

liberation blue RO G831 B245
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Seeing the Lights

a7 5N v

s : .
i, compassion R144 G175 B248
returning sunshine R237 G238 B135

dream cycle R240 G180 B139

R152 G222 B225

new idea R186 G222 8131

in touch R253 G174 B170
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No Longer Neutrals
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borderline lavender R157 G159 B1g1

grabbing the gold R185 G166 B10S

taking it teal R120 G160 8170

giving grean R138 G178 B14Y

saving pennies R1946 G120 BS3



Defined Deeps
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Color

Inspirations




High Note Inspiration Middle Note Inspiration Low Note Inspiration
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Secondary Bridge Primary Bridge
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Middle Note Inspiration Low Note Inspiration

High Note Inspiration

Secondary Bridges Primary Bridge
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Color Strategy

The Five Elements
of a Successful Color Strategy

e Color physics

e Color and culture

e Color psychology

e Color fads, trends and cycles

e Color influences and forecasting

e bvcolorstrategy




CONTEXT is what
determines color meaning.

Color is

the spice
of design
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www.colorstrategy.org

on Facebook - BV Color Strategy
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